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INTRODUCTION

Opportunities For Maximizing
ROI

Digital signs have become a powerful marketing tool for
most businesses. Not only can they be used to display
product information, but these signs also engage your
target audience to boost conversion rates.

Manufacturing facilities have optimized digital signage to:

% communicate safety information

% recognize exceptional

employees
o < set goals for
° .
& various teams
&
® s
& &
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On the other hand, retailers use signage to:

@ Improve sales
)

Z
Elil@ Increase brand awareness
X

Did you know: 40% of retail
shoppers are influencead
oy digital displays when
completing a purchase.

Implementing a successful digital signage campaign in
2021 will require a multi-dimensional approach. This
means paying attention to customer pain points, using
the right hardware, and integrating solutions that deliver
content at just the right time. Emergent trends such as
content-rich signage and Al are strategies you can use to
revolutionize your digital signage campaign.

© Mvix. All rights reserved.
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Trends And
Best Practices
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In Digital Sighage

Digital signs usage has increased without a significant increase
iN costs. Depending on your business's size and goals, you can
implement digital signage to engage your customers. Below
are examples of how signage can be used to inform, advertise,

and educate an audience.

Screen Traffic Analytics

Digital signs have long been a subjective marketing
technique, with little direct evidence available for
measurement. However, screen traffic analytics provide
direct evidence for your digital signage campaign.

This technology works by using sensors to:
% detect engagement
< length of exposure

% the number of people interacting
with signage

4 mvixdigitalsignage.com

And while you can use facial recognition features if
collecting personal information is appropriate, the
technology is also applicable less intrusively. Companies
can now adjust message type, length, and timing to fit
their audience’s behavioral patterns. Giving you the data
to back up such decisions.

© Mvix. All rights reserved.



Today's Cases
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Integration With The Brand
Design Landscape

Inconsistent messaging is an easy way of decreasing
brand engagement. As digital signs grow in popularity,
many businesses fall victim to “cookie-cutter” displays
that regurgitate off-brand messages. One of the best
practices is to create consistent messaging across all
your signs.

Integration does more than just boost customer
engagement. It also motivates your employees and
streamlines the process of transitioning internal content
to your public signs.

5 mvixdigitalsignage.com
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Integrating Signs With
Mobile Devices

It's about time that we started using mobile devices to
communicate with digital signs. And it's not just about
QR codes. While those are useful for quickly scanning
and finding product information, you can expect to see
this integration increase in 2021 and beyond.

When installing digital signs, the goal should be to create
a seamless interface between the user’s device and your
screens. This can be done from the perspective of both
internal and external parties. For example, digital sign
operators can quickly use their mobile devices to boost
interactivity and adjust what's been shown on digitals
screens.

Even more exciting is that consumers can bring their
mobile devices to life via your digital screens. They can
install apps that allow them to share selfies, savings, and
other content that boosts engagement. This content can
also be posted on your social media platforms to drive
traffic and generate customer loyalty.

© Mvix. All rights reserved.



A New Focus On Your Team

Every successful business recognizes just how important
their employees are. This is why digital signs have
evolved from communication tools into company
information systems.

When installed and operated correctly, you can use these
displays to improve safety on the factory floor, praise
hardworking employees, and share business goals in
real-time. Digital signs for employees are likely to have
the highest ROI.

You already know how and where your workers are likely
to digest information. Working out other details, such as
screen configuration, networking, internet, and content
management, will align with your overall goals.

6 mvixdigitalsignage.com
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HOW IT WORKS

IMPLEMENTATION OF
DIGITAL SIGNAGE SOLUTIONS

The digital signage space has been infused with exciting technologies that your business can explore. From
larger LCD screen sizes to multimedia connectivity, you have the freedom of personalizing your campaign
to meet each customer’s needs. But the interactivity of digital signage may confuse implementation.

72

72

It Starts With Setting
Measurable Objectives

Even before diving into content-rich digital signage
campaigns, start by considering the primary purpose of
your business. What do you wish to achieve by installing
digital signs? Your goals will vary by:

annnn T Industry

111

@_ Budget
® Az Location
/9 o\
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% Where should you start when designing, installing, and maintaining screens in your facility?

% Which are the best practices for maximizing ROl without unrealistically high setup costs?

For example, transportation service providers may
consider digital signage to reduce customer wait times
and employee costs. Retailers often install signs to
communicate discounts, loyalty programs, and product
information.

Depending on the use case, digital signage
implementation will vary. Businesses should begin

their digital signage landscape by identifying customer
pain points. Suppose your target audience needs more
information to navigate your store. In that case, emphasis
should be placed on visual and easily-comprehensible
designs.

Screen-traffic analytics is a useful tool you can use to
measure the engagement level of digital signs. With the
feedback obtained from facial expressions, foot traffic,
and taps/clicks, you can deliver highly customized content
at just the right time.

© Mvix. All rights reserved.



Hardware Considerations

While sound goals and objectives are the foundation

of your digital signage campaign, the next step will

be installing the right type of hardware. But hardware
considerations extend beyond screen size and how many
displays you can afford. To make objective decisions,
consider the following factors:

Screen and content resolution
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touchscreen devices
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Screen resolution is one of the most significant cost
drivers when selecting hardware. Indeed, many
businesses make the mistake of repurposing consumer-
grade displays for commercial usage. A better approach
is to invest in high-resolution multimedia displays that
boost engagement whenever they’re operating.

Additionally, screen placement will be critical to ROI.
While the in-your-face approach has been popular over
the years, such signs may be considered intrusive by your
customers. Instead, balance screen placement to blend
with your location. Seating/resting areas are an excellent
place to install screens in transport hubs, malls, and
hospitals. Hallways and entrances are also good options,
as long as the displays don’t impede traffic flow.

8 mvixdigitalsignage.com
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Optimizing Content For
Your Digital screens

After selecting the appropriate hardware for your digital
signage campaign, your next step will be determining

what these signs show. A content management strategy
for digital signage could influence customer engagement
and ROI. To be effective, look beyond tools that just swap
out digital images. Your content should be managed by
interactive software that can adjust messages according to:

Location

== Emergencies

(({

To achieve these goals, you need a content-rich digital
signage campaign. This means leveraging software
management and data analytics to update the content
shown on LCD screens automatically.

Both large and small businesses can take advantage of
content-rich campaigns. For example, a small fast-food
restaurant can integrate sales reports with advertising
media to push their most popular meals. You may even
include data (such as percentages and infographics) on
your screens to engage your audience.

© Mvix. All rights reserved.



Menus With Hardware
Integration

For larger companies, enterprise-level controls can be
integrated with your digital displays to deliver consistent,
branded messages. This is why installing the right
equipment is critical. Screens with network connectivity,
high resolution, and split-screen functionality can adjust
content across thousands of displays.

Menus are also a useful feature to integrate with your
hardware. Menus create an on-demand content delivery
system that can be used in many different settings.
Furthermore, media players come equipped with
software that can power digital menu boards.
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Appointments queue
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Dwight Hawkins 9:40AM
Room N° 2810 Check-in

For most businesses, the challenge lies in optimizing
content to fit this technology. What types of messages
are suitable for your audience, and how can you design
them for timely delivery? Content varies significantly by
industry.

A menu option can be used to integrate different content
niches into the same platform. Users can touch the
screen to select their preference or mirror the available
options from their mobile devices.

Content such as emergency messages in hospitals
should be displayed adequately for patients and visitors
to understand. And for retailers, varying font sizes is an
excellent way of drawing attention to price reductions,
operating hours, or new product launches.

© Mvix. All rights reserved.



Exploring Digital Signage
Software

Sound objectives, hardware, and content are essential
pieces of your digital signage campaign. However,

you need robust software to bring these separate
components to life. There are many solutions available to
power your content-driven signage.

Dedicated software for content generation and media
player management provides more options when using
thousands of displays across multiple locations. When
choosing tools for your digital signs in the workplace,
consider what your content goals are:

X3

%

Does the software use analytics to
display messages on time and in
the right format?

% Are all images being delivered in high
resolution?

X3

S

Are all calls-to-action and text easy to
program within the platform?

Technology News

Coronavirus Fears Are Driving
Interest Rates Down, a Bad Omen
for the Economy
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The software should be interactive by having templates
available for customization. Templates are a great place
to start for your digital signs, providing a solid foundation
for optimizing content delivery.

Your software management strategy should also include
advanced tools such as dashboard controls, streaming,
and smart playlists. Such tools integrate different
components of your digital signs to deliver on-brand
messages. For example, dashboards provide a centralized
hub where you can design templates, schedule message
delivery, and program variables that trigger automated
content.

© Mvix. All rights reserved.
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TO FINALIZE

A TOUCH OF CREATIVITY

The potential of digital signs in 2021 is endless. As

you think of ways to revolutionize your digital signage
campaign in the workplace, don'’t be afraid to think
outside the box. Reflect on customer pain points and how
you can resolve them via interactive digital displays.

For instance, transportation companies can stream selfies
and videos from their customers to give others a taste of
the travel experience. Screens/media players that display
real-time metrics within the company may also increase
employee engagement, interactivity, and morale.

Compare your content delivery goals with software
management capabilities before making a final decision.

12 mvixdigitalsignage.com

Combined with the factors outlined in this piece, you'll
be at the forefront of driving customer engagement with
high ROL.

For instance, transportation companies can stream selfies
and videos from their customers to give others a taste of
the travel experience.

Screens/media players that display real-time metrics
within the company may also increase employee
engagement, interactivity, and morale.

© Mvix. All rights reserved.



CONTACT
INFORMATION

Address:

@ 23475 Rock Haven Way
Suite 125 Sterling, VA 20166 (USA)

Phone:

Q\g +1 866 310 4923
+1703 3821739

Email :

@ info@mvixdigitalsignage.com

Fax:

= +1866614 3880
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